Air Transportation Research International Forum

Fall 2010 Meeting:

Come along to the ATRIF meeting — details below...

ATRIF is a group of professional air transport market analysts, operations researchers, economists, and forecasting practitioners,
predominately from the manufacturing, supplier, financing, airline, and consulting community; it is a non-for-profit organization run for
and by the membership. The meetings are not open for media reporting. We operate on the Chatham House Rule whereby all
information and discussion is non-attributable i.e. participants are free to use the information received, but neither the identity nor the
affiliation of the speaker(s), nor that of any other participant, may be revealed outside of the meeting. The group has been successful in
attracting speakers from across the gamut of air transport and airline industry professionals to gain a ranging perspective and varying
points of view designed to help elicit discussion and debate. The meetings usually attract around 40-50+ delegates and are often lively
and engaging with an emphasis on discussing key issues and current events affecting the industry

Date: | Tuesday October 12th 2010
Venue: | New York, New York, USA
Hotel Info: | TBA
Registration: | Registration Fee: $180 check or cash (sorry no cards)
You can pay at the door and receipts will be issued.

<\ Hotel: A discount rate at a near-by hotel will be available
<\ Meeting will be held in Bank of America (Merrill Lynch) facilities

<\ The meeting fee includes breakfast, lunch, coffee breaks and copies of meeting
materials.

<\ Pre-registration is preferred. Please pre-register at http://www.atrif.org/reqgistration.html!
with your details including; name, title/position, organization & e-mail

<\ Agenda will be posted shortly and will include special agenda items focused on the
China market including representatives from CAAC & COMAC. Other planned agenda
topics include airline market, finance & economy.
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